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T he 2018 Financial Li teracy Week Report
presents highl ights of the campaign
that w as conducted countryw ide from
18th to 24th M arch 2018 under the
theme “ Save, Invest, Insure - To Live A
Better Li fe” .

The 2018 theme continued w ith emphasis on
empow ering people to understand the avai lable
f inancial products and services for the various key
l i fe events as w el l as create momentum on both the
supply and demand side for the development of
consumer centr ic f inancial products and services.
The Key Li fe Events include – education, marriage
and fami ly raising, home ow nership, employment,
starting a business, reti rement, and unexpected
calamities.

Our stakeholders, including the M inistry of Finance
(M oF), f inancial sector regulatorsand financial service
providers, conducted various outreach activ i t ies
across the country targeted at draw peoples’ attention
to the importance of saving, investing, investing
and insuring their l ives and assets in order to be
financial ly prepared to traverse and experience the
key l i fe events. In 2018, the M oF w i l l oversee Zambia’s
financial inclusion activ i t ies under the National
Financial Inclusion Strategy (N FIS) participated in
Financial Li teracy Week activ i t ies in al l 10 provinces.

We express sincere grati tude to our stakeholders for
providing feedback on the campaign through the
submission of the M onitoring and Evaluation (M & E)
Report Forms as these have formed the basis of the
2018 Financial Li teracy Week Report. Thank You

EDITORIAL NOTE
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O n behalf of theOrganisingCommittee,
I wish to extend appreciation to our
stakeholders who participated in the
2018 Financial Literacy Week.

For six (6) years running, Zambia has
been conducting the Financial Literacy Week under the
auspices of the National Strategy on Financial Education
for Zambia (NSFE), and the flagship Global Money Week
of The Child and Youth Finance International (CYFI).
This campaign aims to educate citizens on selected
financial education topics so that they can have ‘the
knowledge, understanding, skills and confidence to help
them make prudent financial decisions for themselves
and their families’ as envisioned by our NSFE.

In 2018, the theme focused on the broad spectrum of
financial services under the slogan ‘Save, Invest, Insure
- To LiveA Better Life’.

The success of the Financial Literacy Week was only
possible with the support and the participation of
our esteemed stakeholders, comprising institutions
and individuals from Government, financial sector
regulators, financial services providers, civil society,
financial education providers, learning institutions and
development partners, among others.

Therefore, as a result of this generous support and
commitment of stakeholders, the outreach activities
benefitted a large section of the population countrywide.
Of these 65,031 citizens were reached directly through
interactive activities such as exhibitions, branch visits,
and sensitisation in schools, markets, community centres
and workplaces. In addition, several citizens were
reached indirectly through television, community radios,
newspaper articles, short-text-messages (SMS) and the
social media. This highlights the important role of media
channels in disseminating financial literacy messages. It
is anticipated that the impact of the FLW will go beyond
the numbers reached, through the multiplier effect of
information passed on through community interaction
with financially sensitised individuals.

Feedback reports from the participating institutions
also indicate that citizens were very receptive of the

FLW. Calls have been made to have the activities run
throughout the year. This is a challenge that the Bankers
Association of Zambia (BAZ) and our stakeholders will
consider seriously.

Once again, on behalf of the NSFE appointed Champion
for financial education – Dr. Denny Kalyalya, Governor
of the Bank of Zambia (BoZ) and the Organising
Committee, comprising: Ministry of Finance, Ministry of
General Education, BankersAssociation of Zambia, Bank
of Zambia, Pensions and Insurance Authority, Securities
and Exchange Commission, Insurers Association of
Zambia, Rural Finance Expansion Programme, German
Savings Banks Foundation for International Cooperation
and Financial Sector Deepening Zambia, we sincerely
thank you for participating in the 2018 Financial Literacy
Week.

Mr. Leonard Mwanza
Chairperson – Organising Committee

ACKNOWLEDGEMENTS

Mr. Mwanza
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T he 2018 Financial Li teracy Week focused on
Key Li fe Events under the slogan ‘Save, Invest,
Insure To Live a Better Li fe’. The Goal of the
2018 FLW w as to undertake a mass aw areness
campaign that is nationw ide and that w i l l
sensi tise chi ldren, youths and adul ts on how

they can learn about and select appropriate f inancial products
and services.

The2018themecontinued w ith emphasison empow ering people
to understand the avai lable f inancial products and services for
the various key l i fe events as w el l as create momentum on both
the supply and demand side for the development of consumer
centr ic f inancial products and services.
The Financial Li teracy Week provided an opportuni ty for
chi ldren, adul ts and youths to:

• Learn: about f inancial products for Key Li fe Eventsand how
to select and create demand for them as w el l as the financial
opportuni ties, chal lenges, obl igations and responsibi l i t ies
associated these products and services;

• Select: appropriate f inancial products and services for Key
Li fe Events. This entai ls the identi f ication and assessment
of the products in order to maximize the benefi ts accorded
by using the right products;

• D emand: the right for appropriate products and services
in order to private service providers to be innovative in
developing consumer centr ic products and services.

This 2018 FLW theme focused on promoting products sui table
for speci f ic ‘Key Li fe Events’ and bui l t on the concept of
‘Savings’ as outl ined in the NSFE’s Guidel ine on the Key
Concepts on Financial Education for Zambia under the topic
‘Know M ore A bout Financial Planning’.

CONCEPT NOTE FOR THE 2018
FINANCIAL LITERACY WEEK
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As a build up to the 2018 Financial Literacy Week,
the following preparations were made:

SUMMARYOF
PREPARATIONS

ADOPTION OF
PROVINCES
BY LEAD
ORGANISATIONS
Each lead institution in the
Organising Committee was allocated
a Province(s) to spearhead the
preparation of provincial activities
through pre-visits, liaison with
the provincial administration and
participating stakeholder institutions.
The provinces were allocated as
follows:
• Bankers Association of Zambia -

Central, Luapula and Lusaka
• Bank of Zambia - Central,

Copperbelt, Eastern, Lusaka,
Muchinga, Northern, North-
Western, Western;

• Pensions and Insurance Authority
- Luapula, Lusaka and Southern

• Securities and Exchange
Commission - Copperbelt and
Lusaka

• Financial Sector Deepening
Zambia - Luapula and Lusaka

MEDIA BRIEFING
On Friday, 16 March 2018, the
Financial Literacy Week Secretariat
hosted a half-day media workshop
at the Financial Sector Deepening
Zambia (FSD) Zambia offices in
Lusaka. The goal of the workshop
was to walk the media through
the 2018 Financial Literacy Week
Concept note and theme. Further
to this, the Secretariat also wanted
to equip the journalists with tools to
humanise stories around personal
finance. The session was moderated
by Media and Financial Consultant,
Ms. Sandra Agyemang. A total of 12
media houses were in attendance
namely; ZANIS, Komboni radio,
Times of Zambia, ZNBC, QFM, QTV,
Radio Phoenix, Christian Voice, UNZA
radio, Zambia Daily Mail, HOT FM
and Daily Nation. The workshop was
run successfully and received great
feedback from the journalists.
Further to this, on Monday, 19th
March 2018 during the launch of
the Financial Literacy Week at the
Mulungushi International Conference
Centre, the Financial Literacy Week
received coverage throughout the
day with dedicated interviews from
the regulators and financial service
providers.

STAKEHOLDER
MEETINGS
These meetings are integral for
stakeholder buy-in, sensitising
stakeholders on the theme of
the FLW, enlisting participation in
outreach activities, exhibitions and
media programmes, advertising
financial products,
and fostering
collaborative
partnerships
during the
2018 FLW.

ONLINE
RESOURCES
The Information Toolkit, Concept
Note, brochures and Jingle for the
2018 Financial Literacy Week are
available on http:/ /www.baz.org.
zm/2018-financial- literacy-week/

INFORMATION
TOOLKIT
An Information Toolkit was produced
for stakeholders to use, and it
consisted of resources such as the
Concept Note, brochures, a radio
jingle, and guidelines for a variety of
activities that could be undertaken
during the Financial Literacy Week.
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SCHEDULE OF ACTIVITIES FOR THE
2018 FINANCIAL LITERACY WEEK

DATE ACTIVITY PROVINCE

Tuesday 6th February • First stakeholder meeting • Raddison Blu Hotel - Lusaka

Tuesday 27th February • Second stakeholder meeting • Raddison Blu Hotel - Lusaka

Monday 12 -Friday 16 March • School/youth activities • Nationwide – All provinces

Sunday 18th March 2018 • Ministerial address on ZNBC and MUVI • Nationwide – All provinces

Tuesday 20th March 2018 • Launch of the 2018 Financial Literacy week
• Mulungushi International

Conference Center – By
invitation

Wednesday 21st March 2018
• Start off Provincial Kick off events and

public exhibitions
• All provinces except Lusaka

20th to 25th March 2018
• Open Doors by Financial Institutions
• Outreach activities by stakeholders
• Community Outreach

• Nationwide – All Provinces

24th – 25th March 2018 • Public Exhibition in Lusaka • Manda Hill Mall , Lusaka

Wednesday 18 July 2018 • Lusaka Province - Governor’s Awards • Raddison Blu Hotel, Lusaka
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PARTICIPATING

STAKEHOLDERS
&INSTITUTIONS

The 2018 Financial Literacy Week
benefitted from the support of many
stakeholder institutions from various
sectors. The Government of Zambia,

through its representation by Cabinet
Office, Ministry of Finance, Ministry
of General Education, Ministry of
Higher Education and the provincial

administrative offices also played
an important role in facilitating
arrangements for stakeholders to
undertake outreach activities.

1. AB Bank Zambia Limited

2. Access Bank Zambia Limited

3. Bankers Associations of
Zambia (Secretariat)

4. Bank of Zambia

5. Bank of China (Zambia)
Limited

6. Barclays Bank of Zambia
Limited

7. Cavmont Bank (Zambia)
Limited

8. Children International

9. Competition and Consumer
Protection Commission

10. Development Bank of Zambia

11. deVere & Partners Investment

12. Ecobank Zambia Limited

13. Entrepreneurship and
Technology Park Ltd

14. FINCA Zambia

15. Financial Sector Deepening
Zambia

16. Financial Sector Deepening
(Zambia) Limited

17. First Alliance Bank (Zambia)
Limited

18. First National Bank

19. German Savings Bank
Foundation for International
Cooperation

20. Indo–Zambia Bank Limited

21. Insurance Association of
Zambia

22. Investrust Bank Plc

23. Junior Achievement and
Prudential

24. Madison Finance Company
Limited

25. Ministry of Finance

26. Pensions and Insurance
Authority

27. Personal Success Planning

28. Rural Finance Expansion
Programme

29. Securities and Exchange
Commission

30. Services (Zambia) Limited

31. Stanbic Bank Zambia Limited

32. United Bank for Africa (Zambia)
Limited

33. Zambia National Building
Society

34. Zambia National Commercial
Bank

PARTICIPATING INSTITUTIONS
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LAUNCH OF THE 2018
FINANCIAL LITERACY WEEK

T he 2018 Financi al
L i teracy Week
w as of f i ci al l y
l aunched by
the M i ni ster of
Fi nance H on

M argaret M w anakatw e on a
tel ev i sed broadcast on 18th
M arch 2018, fol l ow ed by a
k i ck -of f ev ent and exhi bi t i on at
M ulungushi Conference Cent re
on 19th M arch 2018.

The M i ni ster noted that the
out reach programmes w hi ch
hav e been l i ned-up for the
2018 Fi nanci al L i teracy w eek
w ere designed to meet a key
object i v e of the N at i onal
Fi nanci al Incl usi on St rategy
w hi ch w as l aunched i n 2017
for the per i od 2017 to 2022.
She i nformed the publ i c that
the Fi nanci al L i ter acy Week
w as an act i v i t y that cont r i bu tes
to operat i onal i si ng t he
N at i onal Fi nanci al Incl usi on
St rategy, by put t i ng i n mot i on
w ork tow ards increasi ng the
f i nanci al i ncl usi on l ev el s f rom
the 59 percent recorded i n the
2015 Fi nScope Survey, to 80
percent by 2022. In achi ev i ng
thi s v i si on, i t i s expected
that the bankabl e popu l at i on
shou l d reap the fu l l benef i t s
of f i nanci al i ncl usi on. Thi s
entai l s access to and usage of
appropr i ate sav i ngs, cred i t ,
payment systems, i nsurance,
and i nvestment ser v i ces. Thi s

i n turn w i l l hel p to manage
r i sks, p lan for the fu tu re, and
achi ev e thei r sel f and busi ness
dev el opment goal s.

TheH on. M i ni ster w asdel i ghted

to note the col l aborat i on
among the v ar i ous f i nanci al
sector regu l ators not onl y i n
the i mpl ementat i on of N at i onal
Fi nanci al Incl usi on St rategy,
bu t al so i n organi sing var i ous

Minister of Finance, Hon. Margaret Mwanakatwe
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ev ents to commemorate the
2018 Fi nanci al L i teracy Week .
She recogni sed the ef for ts of
the M i ni st r y of Fi nance, the
Bank of Zambi a, the Pensions
and Insurance A uthor i ty
and the Secur i t i es and
Exchange Commi ssi on i n the
preparat i ons of the Fi nanci al
L i teracy Week ev ents. The
M i ni ster commended the other
stakehol ders w ho have been
i nvol v ed i n the process and
w i l l cont i nue to be i nv olv ed
such as the Fi nanci al Sector
Deepeni ng Zambia, the Rural
Fi nance Expansi on Programme,
and the German Sav i ngs Banks
Foundat i on for Internat i onal
Cooperat i on.

The H on. M i ni ster appeal ed to
al l stakehol ders i n the f i nanci al
serv i ces sector to par tner w i th
the Government by prov i d i ng
the necessary suppor t to
enhance f i nanci al educat i on
for al l , ev en beyond the formal
Fi nanci al L i teracy Week , so
that ‘N o One i s Lef t Behi nd ’ .
She concl uded by encouragi ng
stakehol ders to take t ime and
study the speech made to
par l i ament by hi s Excel l ency
The Presi dent , M r. Edgar
Chagw a Lungu, on Fr i day 16th
M arch, 2018 w herei n emphasi s
w as made on the need for the
appl i cat i on of nat i onal val ues
and pr i nci p l es as a col l ect i v e
responsi bi l i t y of Government ,
ev ery corporate or i nd i v i dual .

Thek i ck -of f ev ent w asof f i ci ated
by the Governor of the Bank of
Zambi a Dr Denny H Kal yal ya,
M r Phi l l i p Chi tal u - Chi ef
Execut i v e Of f i cer, Secur i t i es
and Exchange Commissi on,
M r M ar t i n L i bi nga - Regist rar

of Pensi ons and Insurance
A uthor i ty, and M r James Koni
- Deputy Chai rperson of the
Bankers A ssoci at i on of Zambi a.

Dr Kal yal ya appl auded
the BA Z for l ead i ng the
coord i nat i on of f i nanci al
l i teracy w eek act i v i t i es and
the v ar i ous stakehol ders that
cont r i bu ted to ensur i ng the
success of the commemorat i on.
The Governor emphasi zed
the i mpor tance of f i nanci al
l i teracy as an essent i al el ement
i n i mprov i ng the i nd i v i dual

w el l bei ng and the cont r i bu t i on
that the col l ect i v e w el l bei ng
makes tow ards nat i onal grow th
and dev el opment . H e urged al l
stakehol ders to embrace the
resol v e to at tai n the v ar i ous
goal s set ou t under the N at i onal
Fi nanci al Incl usi on St rategy by
2022, speci f i cal l y the goal to
i ncrease f i nanci al i ncl usi on to
80 percent by 2022.

In hi s remarks, M r Koni
af f i rmed the commi tment
of al l the f i nanci al serv i ces
prov i ders to par t i ci pate i n the
Fi nanci al L i teracy Week and
cont i nue under tak i ng f i nanci al
educat i on ef for ts i n order to
reach ev ery Zambi an i n al l
par ts of the Count ry. M r Koni
exp l ai ned that through the
Fi nanci al L i teracy campai gns,
peopl e across d i f ferent age
groups are made to under stand
how they can ut i l i se the
av ai l abl e f i nanci al p roducts i n
order to bu i l d a bet ter l i f e for
themsel v es. H e al so rei terated
that the commi tment by the
f i nanci al serv i ces sector to w ork
w i th the Zambi an Gov ernment
and other stakehol der s tow ards
the i ncrease i n f i nanci al l i teracy
and f i nanci al i ncl usi on l evel s.
H e commended the f i nancial
sector regu lators and par tners
for thei r f i nanci al , l ogi st i cal and
mater i al suppor t tow ards the
f i nanci al educat i on campai gn
as w el l as the M i ni st r y of
Fi nance for prov i d i ng pol i cy
d i rect i on i n the promot i on of
f i nanci al l i teracy.

M r Koni al so st ressed the
need for del i berate pol i cy that
makes sav i ngs, i nv estments
and i nsurance compulsory for
ev eryone.

The H on. M inister
w as del ighted
to note the
col laboration among
the various financial
sector regulators
not only in the
implementation
of N ational
Financial Inclusion
Strategy, but also
in organising
various events
to commemorate
the 2018 Financial
Li teracy Week.
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OUTREACH OF THE 2018 FINANCIAL
LITERACY WEEK

T he goal of the 2018
Financial L i teracy
Week w as to
reach 70,000
ci t i zens (chi ldren,
youth and

adul ts) di rect l y and as many
people indi rect l y using var ious
interact ive channels and
media plat forms. Based on the
repor t ing forms submi t ted by

27 par t i cipat ing inst i tut ions,
the 2018 Financial Li teracy
Week achieved a di rect outreach
to 65,031 ci t izens through
exhibi t ions, interact ive f inancial
educat ion programmes and
sensi t i sat ion conducted in
schools, markets, communi ty
resource centres and w orkplaces.
The act iv i t ies also included
indi rect outreach through radio,

telev ision, new spaper ar t i cles,
shor t-text-messages (SM S)
and social media (including
Facebook) w hich is est imated to
have reached the major i ty of the
Zambian populat ion.

Summary: Outreach of the 2018
Financial L i teracy Week from
18th to 24th M arch 2018.
(See table below)

DIRECT OUTREACH

ACTIVITY
TARGET

OUTREACH
ACTUAL

OUTREACH
% OUTREACH

Outreach to invited guests and the general public at the official
launch in Lusaka, Provincial launches and other public exhibitions

10,000 19,639 196

Outreach to adults in work places (employed and casual workers,
officers in the defense forces and parents of school pupils) & other
public activities

5,000 7,001 140

Outreach to children, youths and teachers in primary, secondary
schools, colleges, universities & other tertiary institutions e.g.
debates, Aflatoun Clubs, Insurance Chapters

30,000 28,438 95

Outreach to youth and adults (marketeers, traders) in markets 15,000 7,272 48

Outreach to adults and youths in community centres, clinics
(including mothers during under-5 sessions)

10,000 2,681 27

Total: Direct Outreach 70,000 65,031 93
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Some of the outreach activities included:

• The distribution of financial education pamphlets,
brochures and advertising products.

• Theuseof simplified terms, vernacular and customer
involvement (including competitions) helped to
drive the campaign as people were eager to learn

about new products in both the local and official
language.

• The use of brand ambassadors for savings and
financial education campaigns.

• A phone-in radio programme for farmers to sensitise
them about financial management and against
fraudulent schemes.

Teaching financial literacy through drama in Eastern Province

Stakeholder sensitisation in Southern Province
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Fi nancial serv ices
are the l i feblood
of an economy.
They can be a
valuable tool
for addressing

inequal i ty and pover ty and
bui ld ing oppor tuni ty for al l .
FSDZambia bel ieves in f inancial
inclusion and in expanding
i t to create jobs, to improve
l i vel ihoods, to grow, and to
reduce r isk and vulnerabi l i ty for
fami l ies in the country.

FSDZambia has par tnered w i th
Bongohive and Insight2Impact
over the last 2 years for the
DataH ack for Financial Inclusion
(DataH ack4FI) compet i t ion,
w hich is an A fr ican innovat ion
compet i t ion that promotes
ev idence-based decision-
making for improved f inancial
serv ice prov ision to low -income
indiv iduals. The DataH ack4FI
compet i t ion is aimed at the
del ivery of appropr iate f inancial

THROUGH FINTECH

SPEARHEADING

INCLUSION
FINANCIAL
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serv ices to underserved and low -
income segments of society, in a
w ay that enables them to meet
thei r needs to consume, manage
r isks and unlock oppor tuni t ies
to improve thei r l i ves.

FSDZambia bel ieves that
interventions such as the
DataH ack4FI are the beginning
of Zambia demonstrat ing that i t
has the capaci ty and capabi l i ty to
bui ld Zambia’s economy w i thout
leav ing the disadvantaged and
unserved behind. Our young
populat ion can use technology
as an essent ial tool to grow and
innovate.

This year ’s compet i t ion had tw o
categor ies: US $5,000 for the
overal l w inners; and US $2,500
for a product that targeted
w omen. The w inners in each
category proceeded to the f inal
compet i t ion, w hich w as held
in Rw anda from 9-10 M ay 2018
dur ing the Transform A fr ica
Summi t , w here the f inal i sts
competed for another US$25,000
and seed funding from global
investors.

OutsourceN ow, stole theshow as
the overal l w inner of the Zambia
compet i t ion. Thei r solut ion is an
appl icat ion that administrates
f inancial management and
account ing for Smal l and
M edium Enterpr ises (SM Es).
I t keeps track of the trader ’s
stock, sales and expenses. This
informat ion is then suppl ied
to Financial Serv ice Prov iders
(FSPs) to help determine the
merchant ’s credi t score and

capaci ty to pay back loans. FSPs
can also use this data to develop
products that are better sui ted to
SM Es - w hich is one of the key
shor tcomings of the f inancial
products current ly avai lable for
micro-merchants.

Zedcredi t , a local star tup that
digi t i ses sav ings groups records
and automates thei r manual
processes w on the w omen
and youth category w i th thei r
innovat ion. This is a mobi le
sav ingsw al let targeted at w omen
w i thin informal sav ings groups.
The w al let record manager
digi t i ses sav ings group records
to unlock access to f inancial
serv ices. The solut ion gives
sav ings group members a formal

method of sav ing by supply ing a
digi tal footpr int of thei r money
usage, and i t prov ides unique
insights into f inancial products
that could improve thei r l i ves.

Other par t i cipants of the
DataH ack4FI season tw o
Compet i t ion w ere A ffordi t ,
Broadpay, Probase and Zambian
Paw n. The par t i cipants of the
compet i t ion w ere judged on
thei r proven abi l i ty to impact
more people, level of capaci ty
bui ld ing demonstrated, use
of data and analy t ics, and the
extent to w hich they w ere
addressing f inancial inclusion.

Fintech holds promise to address
one of the most intractable
problems w e are seeing
now adays, and that is very low
usage of f inancial products.
From the example of the tw o
Fintechs (Outsource N ow and
Zed credi t ), i t i s qui te easy to
note that the under ly ing factor to
thei r innovat ions w as customer-
centr i ci ty w hich resul ts in better
understanding of customers’
w ants, needs, and exper iences
so that w e can prov ide them
w i th genuinely useful serv ices.

Fintech is uniquely posi t ioned
to create transformat i ve
oppor tuni t ies for mi l l ions of
Zambians. Simi lar ly, these
mi l l ions of people represent
a valuable oppor tuni ty for
Fintech.

FSDZambia
bel ieves that
interventions such
as the DataH ack4FI
are the beginning
of Zambia
demonstrating that
i t has the capaci ty
and capabi l i ty to
bui ld Zambia’s
economy w ithout
leaving the
disadvantaged and
unserved behind.
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GALLERY PROVINCIAL LAUNCH CENTRAL PROVINCE

Official visit of the exhibition

Launch activities in Kabwe on 23 March 2018

Keynote speech

Vote of thanks Audience participation

Financial Inclusion “Know-How” test

Following deliberations of the launch
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GALLERY PROVINCIAL LAUNCH COPPERBELT PROVINCE

Launch activities in Ndola on 23 March 2018

All in attendance

Following the launch deliberations

Stakeholder presentation Tying up the loose ends Capital markets challenge contestants
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GALLERY PROVINCIAL LAUNCH EASTERN PROVINCE

Getting ready for the March Past

Keynote Address

Official briefing during the stand tour Collecting financial literacy materials

Addressing the launch gathering

Pupils tour the exhibition stands

Launch activities in Chipata on 21 March 2018
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GALLERY PROVINCIAL LAUNCH LUAPULA PROVINCE

Ready for the launch

Well done!

The debate wining team Official briefing during the stand tour

Keynote Address

Sharing notes

Launch activities in Mansa on 27 March 2018
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GALLERY NATIONAL LAUNCH LUSAKA PROVINCE

A photo with the Governor and top officials

Following proceedings A piggy bank being handed over

The opening ceremony Motivation time Applause for the presenters

Happy moment during the tour

Keynote Address

M ULUNGUSHI CONFERENCE CENTRE, 2 0 - 2 1 M ARCH 20 1 8
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M ANDA HI LL, 2 0 - 2 1 M ARCH 20 1 8

GALLERY EXHIBITION LUSAKA PROVINCE

The executive tour of stands

Organising team and stakeholders officials Media briefing

Getting an official position A joyful handshakes
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GALLERY PROVINCIAL LAUNCH MUCHINGA PROVINCE

Royal Address

A cultural moment at the launch

Touring the stands Following deliberations

Speech during the launch

Know more about your currency

Launch activities in Chinsali on 24 March 2018
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GALLERY PROVINCIAL LAUNCH NORTH WESTERN PROVINCE

Displaying credentials

Key guest

Dramatising the financial literacy message Explaining the theme

Ready for the launch

School participants

Launch activities in Solwezi on 21 March 2018
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GALLERY PROVINCIAL LAUNCH NORTHERN PROVINCE

Mayoral tour

Touring the stands

Following the deliberations Picking financial literacy materials

Following the proceedings

Launch activities in Kasama on 21 March 2018
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GALLERY PROVINCIAL LAUNCH SOUTHERN PROVINCE

A group picture for pupils and other stakeholders

Official stand visit

The march past in motion Sharing financial literacy messages with pupils

Marching for financial literacy

A t-shirt for a deserving pupil

Launch activities in Choma on 21 March 2018
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GALLERY PROVINCIAL LAUNCH WESTERN PROVINCE

Financial literacy enthusiasts at Sefula School

Learning through dance

Sharing messages on financial literacy

Ready for the financial literacy debate

Launch activities in Mongu on 22 March 2018
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Stakeholder speech Another award winner In the front row

Award winners with the Governor Keenly following the proceedings

Award winner (left)

2018 GOVERNOR’S
FINANCIAL LITERACY AWARDS

Guest of Honour Stakeholder speech

Senior stakeholders group photo The Governor and the Organising Committee

Raddison Blu Hotel, Lusaka - 18 July 2018
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Recipients for The 2018 Governors Financial
Literacy Awards

No. CATEGORY OF AWARD CRITERIA FOR SELECTION QTY NAME

1. INDIVIDUAL CONTRIBUTION
TO FINANCIAL EDUCATION

Any person providing exceptional financial literacy
education in an innovative manner.

6 19,639 - Anita Chishala
- Thelma Kilale
- Natasha Mutoya
- Nchimunya Muvwende
- Maureen Nabulyato
- Kalembwe Sakubita

2. OUTSTANDING THEME
MESSAGING

Any Institution or educator that exceptionally interprets
the Financial Literacy Week theme in their product
promotion or initiatives.

1 - InvestTrust Bank

3. OUTSTANDING PERSONALITY Any Chief Executive or Team Leader that exceptionally
participates in the Financial Literacy agenda overall;
including the Financial Literacy Week activities.

1 - Mr. Charles Carey – Cavmont
Bank CEO (former)

4. EXCEPTIONAL FINANCIAL
EDUCATION PROGRAMME

Any Institution that conducted an exceptional or large
scale financial inclusion or literacy programme at:
i. primary or secondary school;
ii. tertiary institution (college, university); &
iii. Community or workplace level.

3 - Finca
- ZANACO
- ZNBS

The three had the highest scores
on exceptional and large-scale
reach, impact and consistency of
programmes

5. EXCEPTIONAL FINANCIAL
LITERACY WEEK OUTREACH

Any Institution that has;
i. The widest financial education reach (highest number

of people countrywide). A strong effort to increase
outreach to various districts or provinces.

ii. A strong effort to increase outreach to various
districts or provinces

iii. A mix or variety of activities in the various districts or
provinces.

4 - Access Bank
- DBZ
- JA Prudential
- Stanbic Bank

The four had the best mixes of
high direct and indirect outreach

6. FINANCIAL LITERACY
FOOTPRINT

Any Institution that conducted a financial inclusion or
literacy programme considered to have left a notable
mark – a footprint.

2 - Cavmont – exceptional
localization of programme.

- FNB – innovative face-to-face
approaches

7. EXCEPTIONAL FINANCIAL
LITERACY MEDIA REACH

Media Institution that exceptionally interprets the
Financial Literacy Week Theme in the promotion of the
FLW through:
Print, electronic, and social media.

2 - Michelo Hachizibe – Radio
Christian Voice

- Munambeza Muwanei – Times
of Zambia (Choma)

8. FINANCIAL LITERACY LEGACY Any individuals, organisations or businesses whose
purpose and heritage is ingrained in sustained financial
literacy and capability, and whose reputation in doing
so is held in high regard as to serve as a model (or flag
carrier) for others in executing the work of supporting
financial literacy and expanding opportunities through
financial capability.

3 - Personal Success Planners
(PSP) led by Caroline Marsh &
Chisha Kumisuku – Consistent
institutional outreach

- Maureen Nabulyato – FL
sustainability plan in place.

- Webster Twaambo – Book
published

9. OUTSTANDING EDUCATOR
INITIATIVE

An educator who has gone the extra mile and through
his/her own initiative provided learners with Financial
literacy.

4 - Titus Haakonde – Evelyn Hone
College

- Sidney Kawimbe – ZCAS
- Edgar Shiluwe – Roma Girls

Sec. Sch.
- Richard Fisonga – Business

Studies Teachers Association
Lusaka Province

10. OUTSTANDING INNOVATION Any financial institution, in line with the Financial
Literacy Week theme, that has introduced a new
financial service or product, or initiative (including
artistic work) in line with the Financial Literacy Week
Theme.

1 - No nominations received

TOTAL NUMBER OF SHIELDS 27
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FEEDBACK FROM STAKEHOLDER
INSTITUTIONS - LESSONS LEARNT,
CHALLENGES AND RECOMMENDATIONS

The coordination
of the Financial
Literacy Week by
BAZ is a welcome
d e v e l o p m e n t .
The success of the

2018 Financial Literacy Week is
evidence of the capacity for BAZ
in collaboration with the financial
sector regulators and other key
stakeholders to coordinate the
preparations and activities.

Here are the key points:
i. There is sti l l a significant

number of people who lack
financial l i teracy

ii. Some FLW activities
were clashing w ith exam
preparations in schools

ii i . Turnout at schools was
generally high, an indication
of the desire to learn about
financial management

iv. School and collegemanagement
was very receptive

v. Need to increase resource
allocation to the activities

vi. Procurement of FLW materials
should be done in good time to
avoid late delivery of materials

to the provinces

vii. It is a good idea to target
the young. That way, we can
change the savings culture in
the country

vii i . Consider having
more events in markets in
collaboration with unions and
trade associations

ix. The launch is too formal.
Consider consumer education
from an interact point of view

x. Need to have consistency in
information dissemination
of products and services by
developing other outreach
programmes outside financial
l i teracy week in order to create
longer lasting relationships
with various institutions and
the public

xi. Need for financial institutions
to be proactive to spearhead
activities in the provinces
instead of waiting for
associations or regulators

xii. Some direct quotes
• “ We got more positive

responses when sells were
preceded by financial
education.Wewill adopt this
approach even during our

ordinary sales campaigns.”
• “ Through the interaction,

we learned that there is a
lot of misinformation about
the banks in general. These
matters were clarified and
the group was happy that
we took time to visit them.”

• “ Emphasis on awareness
on savings and investments
can lead to increased deposit
base.”

• “ Customers in the rural areas
feel appreciated when we
follow them and dialogue in
their language…”

• “ The financial l i teracy
information was received
with great enthusiasm and
appreciation by the target
group.” It is important that the
younger generation is targeted
if we are to reach 80% Financial
Inclusion by 2022.

• The public must be educated
more on investments, seeing
there is little information that
they have about it.

• Arrangements for giving out
small souvenirs should be put
in place to attract thepublic and
these should be availed to staff
conducting outreach activities
to distribute.

• CompleteKnow Your Customer
documentations must be fully
readily available so as to enable
more opening of accounts.

Good Practices and Lessons Learnt
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W ith the
success of
f i n an ci al
i ncl u si on
p r ogr am s
a n d

a growing middle class, the
challenges of financial capability
begin to surface. Generally, people
do not manage their financial
affairs effectively and do not
provide adequately for their family
obligations, emergencies, and key
life events.

The challenges that Zambians in the
workplace facearemanifold and are
not as simple as accessing products
but knowing the right product to
meet one’s financial obligations.

Financial Capability primarily
addresses financial knowledge,
skills, attitudes and behaviour. The
challenges for working Zambians
are as follows;

a) Misapplication of credit
(borrowing for consumption,
funding lifestyle)

b) M is-selling of financial
providers of financial products

c) People feeling intimidated and
lack of trust in the financial
sector

d) Dependence on one’s
employers to provide for their
retirement and final exit from an
organization

e) Information not readily available
about financial planning that is
not product specific

f) Poor culture of saving
g) Little experience of planning for

By Chisha Kumisuku and Caroline Marsh Personal Success Planning Ltd (PSP)

one’s own financial future and
retirement

h) Cultural norms
i. Dependents (African Tax)
ii. Gender perspective

Problems in the Workplace

Currently, organisations do not
have formal financial capability
programs that take advantage of a
working adult’s journey through
the workplace. The journey has
touch points that provide teachable
moments, such as;

a) Graduate Trainees – Financial
literacy component within
orientation programs

b) Existing workforce – Support
with information or training
with dealing with issues of debt,
money management which lead
to fraud, low productivity.

c) Exiting Employees – Training to
prepare them for managing their
finances. Helping them come up
with investment plans for their
redundancy and retirement
packages.

Although working adults know
about, and operate bank accounts
such as current, or savings accounts
or other investments, this does
not equate to Financial Capability,
“ the knowledge, confidence, and
skills to make responsible financial
decisions.

Our delivery strategy for the
2018 Financial Literacy Week was
targeted for both offline and online

audiences.

Our offline campaigns were based
in the Copperbelt. We provided
overview learning moments on
Save, Invest and Insure and shared
ideas and benefits of planning
your personal finances, debt
management, and investment.

We delivered one hour in-house
presentations fifty staff members
of the Office of the President and
seventy staff members of Bank of
Zambia Regional Office in Ndola.

Our online digital campaigns were
hosted on a daily Face book Live
video on different topics based on
the theme “ Save, Invest and Insure
to Live a Better Life” .

The online digital space enabled us
to capture a huge following using
social media platforms.

We provided overview learning
moments and shared ideas and
benefits of planning your personal
finances, debt management, and
investment.

Live videos were also taken and
posted at the Lusaka Official
Launch, the SEC Launch in Ndola
and the Exhibition at Manda Hill in
Lusaka.

The social media campaign was a
huge success because our reach was
much wider beyond boarders, the
audienceweengaged with included
Zambians in the regional diaspora,
countrywide, and further afield

Financial Education For Adults In Work Places
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By Doreen Kambanganji-Silungwe | Communications Manager

The Pensions and
Insurance Authority
(PIA) joined the rest
of thefinancial sector
in commemorating
the 6th Financial

Literacy Week (FLW) which ran
under the theme ‘Save, Invest,
Insure – To Live a Better Life’. The
FLW presents a mass platform to
the financial sector to jointly raise
awareness on the various services
and products available. The FLW
is an important week in the PIA
consumer education programme,
and it is used to educate the
public on the role of pensions and
insurance in the financial sector.

Living a Better Life Through
Pensions and Insurance

This year ’s theme ‘Save, Invest,
Insure – To Live a Better Life’,
was all encompassing as it touched
all aspects of the financial sector,
which includes pensions and
insurance. One area, which is
important in financial planning, is
saving for retirement and having a
pension plan is an option. Most of
us will need to retire at one point or
the other and there is need to plan
on how you will l ive when you are
no longer in gainful employment
or business. One way in which
you can plan for retirement is by
having a pension. A pension is
simply an income that you earn in

retirement. It replaces the income
that you used to make when you
were working. There are different
types of pensions available and
these include the National Pension
Scheme (popular l y know n as
N A PSA in Zambia) and pr ivate
pension scheme establ i shed by
employees. Indiv iduals can also
set up pension schemes w i th
insurance companies.

Insurance is also an impor tant
element of any sound f inancial
plan. Insurance protects you and
your loved ones in var ious w ays
against the cost of accidents,
i l l ness, disabi l i ty, income loss
and death. The funct ion of
insurance is to protect you
against losses you cannot afford.
This is done by transferr ing the
r isks of a person, business, or
organizat ion to an insurance
company. The insurer then
reimburses the insured for

covered losses.

Insurance is a life’s necessity but
probably the least-understood
financial product. Most Zambians
are only aware about motor
insurance and that is because it is
mandatory but we have various
insurancepolicies that areavailable
on the market that can help us cope
various financial risks that we are
likely to face.

There are two types of insurance:
general and long term insurance.
General insuranceinvolvesinsuring
of assets such as motor, property,
agriculture, marine, machinery etc.
Long term insurance on the other
hand, involves the insurance of a
person’s life and policies include
health, education, l ife assurance,
group personal accident etc. Long
insurance is a necessity if you
have a spouse and children as you
would want in the event of loss of

Commemorating The 2018 Financial Literacy
Week – Perspectives From The Regulator
For Pensions and Insurance



REPORT ON THE 2018 FINANCIAL LITERACY WEEK32

income through death or otherw ise
want to ensure that your family is
well taken care even after you are
gone.
General insurance is short term
and goes up to a one year contract
whereas long term insurance is
over a period of several years.

Insurance does not only cover
financial loss but it can also can
encourage prevention and safety
measures, provide investment
capital and reduce anxiety for
society. In fact, most financial
planners argue that you should
have an adequate insurance safety
net in place before considering
investment.

Until something happens, such as
a car accident, an il lness, or the
death of a loved one, paying for
insurance may seem like buying
something you will never use.

It is therefore important that we
identify risks that we are likely
to suffer whether as individuals
or businesses and buy the right
insurance policy to cover the risk.

A Summary of 2018 Financial
Literacy Week Activities
undertaken by the PIA

The PIA led Financial Literacy
Week activities in Southern and
Luapula Provinces in collaboration
with provincial Government
Agencies, financial service
providers, associations and the
media. The PIA undertook various
consumer awareness programmes
in eight (8) districts (Southern
Province-Mazabuka, Choma
and Livingstone and Luapula
Province-Bahati, Samfya, Mansa,
Kawambwa and Nchelenge).

The PIA also undertook school
outreach programme in Lusaka
Province (Kafue, Chongwe and
Rufunsa).

The message delivered during the
awareness sessions focused on the:
• importance of the financial

sector;
• various products and services

offered by the financial sector
in Zambia;

• role of PIA in the financial
sector

• definition of pensions and
insurance

• servicesoffered by theregulated
entities

• rights and obligations of
pension scheme members and
insurance policyholders; and

• career opportunities in the
pensions and insurance
industry.

Provincial Launches

The official provincial launches
were held in Choma and Mansa
and were characterized by various
activities that included delivery
of speeches, drama presentations,
poetry and public exhibitions
by financial service providers.
Participants included provincial
government officials, farmers,
entrepreneurs, students, teachers
and pupils.

School/College Outreach
Programmes

The PIA carried out consumer
education activities at 14 secondary
schools and one (1) college. The
PIA also facil i tated debate sessions
for secondary schools and colleges
in Mansa.

As PIA, we target pupils as we
believe that it is important for them
to understand the role of pensions
and insurance while they are sti l l
young so that they can have the
skil ls, knowledge and confidence
to take up these services later in
life.
We also make them aware about
the various career prospects that
the industry has to offer.

Workshops

The PIA also carried out a series
of awareness workshops with
employers, employees, farmers
and entrepreneurs, which, were
all aimed at raising awareness on
the importance of pensions for
employees and insurance at both
personal and business level.

Market Sensitisation

The PIA undertook a drama
outreach programme at
Makalanguzu Market in Choma
where role plays around the theme
‘Save, Invest, Insure – To Live a
Better Life’ were presented and
interpreted.

Print and Electronic Media

The PIA used print, electronic
and social media to disseminate
educational messages. The
platforms used included, radio and
television programmes, newspaper
articles and facebook updates.
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For the 6th year
running, the Securities
and Exchange
Commission (SEC) is
proud to have been
a part of the 2018

Financial Literacy Week celebrated
under thetheme‘Save, Invest, Insure
– To Live a Better Life’. We believe
successful market awareness can
only be achieved through strategic
partnerships, much of which we
endeavored to achieve during the
organisation and implementation
of the 2018 financial literacy week.
The SEC is thankful for the positive
feedback received from our multi-
sectoral stakeholders.

Building on last year ’s theme‘Know
and Plan Your Finances to Live a
Better Life’, we believe that this
year ’s themeinterpretation wasand
remains relevant as the messaging
places emphasis on how one can
select a financial product that is
likely to meet the needs of a key life
event. It resonates with the Capital
Market, for instance, one must
‘Save’ to ‘Invest’, and possibly use
returns gained from the Investment
to ‘Insure’ their assets or belongings
Through on-going mass awareness
and sensitization campaigns such
as the financial literacy week, the
SEC also believes that enhanced
interactionsbetween financial sector

By Mubanga Kondolo Jr. | Manager – Financial Inclusion

players e.g. investment advisers;
stockbrokers; fund managers
with the general members of the
public helps to instill confidence
among them and creates potential
investors, which ultimately helps
them to access and take up suitable
investment products/ services
relevant to their needs. As regulator
for capital markets, our interaction
with the public makes them aware
there is an institution mandated
to ensure their investments are
protected. In simple words – ‘A
protected investor is a happy
investor ’.

How can the Capital Market
help you ‘To Live a Better Life’?

The Capital Market can be looked
at as any other market place where
one can purchase goods and
services. However, of significance is
the point that this market is placed
within the financial sector and the
goods offered are a wide range of
financial products and services that
are regulated. Therefore, to make
this possible, the SEC derives its
mandate to supervise and regulate
the Capital Market from the
SecuritiesAct No.41 of 2016.

Note: The core function of the
SEC is Investor Protection which
it performs through a dual

role of market supervision and
development.

With this said, the Capital Market
provides a platform:
i) For corporates/ businesses

to raise long-term capital for
project implementation or
expansion in productive sectors
at a relatively affordable cost.
Job opportunities are created
thereby making it possible for
people to meet their needs.
Also, people can enjoy output
emanating from sectors
such as energy, agriculture,
infrastructure funded through
the Capital Market.

ii) For individuals to invest their
financial resources in a company
by becoming shareholders. As a
shareholder, you are entitled to
receive dividends in monetary
form depending on the
performance of the company.

A snapshot of products offered
in the Capital Market

i) Shares: Shares are units of
ownership in a company. As a
shareholder, you are granted
some of the following rights; i)
the right to vote at a company’s
Annual General Meeting; the
right to receive any dividends
declared by the company; and

Commemorating The 2018 Financial Literacy
Week – Perspectives From The Regulator
For Capital Markets
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the right to share in capital gains
should there be any rise in the
company’s share price.

ii) Collective Investment Schemes
(CIS): This is a financial product
that is structured through a
scheme that allows individuals
to pool their financial resources
together. The funds pooled in
this manner are then channeled
to various investments e.g.
purchaseof sharesand/ or bonds
listed on the Lusaka Securities
Exchange Plc. A licensed fund
manager or asset management
company is responsible for
managing the fund on behalf
of the scheme members. Thus,
investing in a CISenablesyou as
an Investor to receivea return on
your investment depending on
the rules of the scheme and how
properly the fund is managed.

iii) Bonds: A bond is a contract
between an issuer of bonds such
as a corporate entity because
they need to borrow additional
funds. The bonds in this case
being the product can be bought
by investors. Bonds have a
maturity date meaning that at
some point, the bond issuer has
to pay back the money to the
investor. They also have to pay
the investor a littlebit more than
they purchased the bond for.

A Summary of 2018 Financial
Literacy Week Activities
undertaken by the SEC

The Securities and Exchange
Commission adopted the
Copperbelt Province and
spearheaded financial literacy week
activities in close collaboration with
the Bank of Zambia and financial
sector stakeholders among others
being; Government Agencies,
financial serviceproviders; financial

education providers; media houses.
Below are some of the activities that
we undertook and participated in
during the 2018 Financial Literacy
Week:
i) Official Launch for the 2018

FLW: the SEC joined the
financial sector community
in officially launching the
awareness and sensitisation
campaign at Mulungushi
International Conference Centre
in Lusaka.

ii) Provincial FLW
Commemoration Event for
Copperbelt Province: The SEC
held an official commemoration
event at Levy Mwanawasa
Stadium on 23rd March 2018.The
event was graced by Mrs. Joyce
Nsamba – Deputy Permanent
Secretary for Copperbelt
Province. A lso, in attendance
were other senior Government
officials from the Ministry of
Education and Ministry of
Finance; Senior management
of the Securities & Exchange
Commission; financial service
providers; media houses; and
over 200 teachers and pupils
from the all ten (10) districts of
Copperbelt Province.

iii) Launch of the 2018 Capital
M arkets Schools Challenge:
As a flagship activity during the
official commemoration launch
event at Levy Mwanawasa
Stadium, the SEC launched
the Capital Markets Schools
Challenge for Copperbelt
Province. The Challenge is
an educational tool targeted
at young learners with the
objective of providing them
with a real-life experience of
investing in the Capital Market
through a virtual simulation.
The Challenge is also designed
to inculcate a culture of saving

our young generation and for
them understand and appreciate
key financial concepts such as
financial planning.

iv) M arket Activities: The SEC
undertook an educational
outreach market activity at
Masala Market mainly through
educational drama where role
plays around the theme ‘Save,
Invest, Insure – To Live a Better
Life’ were interpreted. The
SEC also took advantage of
the activity by interacting with
marketeers and passers-by with
whom literature on investing
was shared.

v) Public Exhibition: The SEC
in collaboration with the Bank
of Zambia organized a public
exhibition at Kafubu Mall on
24th March 2018. The exhibition
made it possible for financial
service providers to interact
with the mall visitors. As an
incentive to enhance interaction,
promotional materials were
used to lure public interest.

vi) Print and Electronic M edia:
The SEC used print and
electronic media to disseminate
educational messages
e.g. through the National
Newspapers and through
social media platforms such as

Our Contact Details:

Physical Address: Securities &
Exchange Commission
Plot # 3827 Parliament Road, Olympia
P. O. Box 35165, Lusaka

Telephone : +260-211-222-368 /
227012

Fax :+260-211-225-443
E-mail : info@seczambia.org.zm
Facebook : Securities and Exchange

Commission Zambia
Twitter : @seczambia
Website : www.seczambia.org.zm
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GOOD EVEN IN G
COUN TRYM EN , WOM EN , A N D
DEA R YOUTH S

It is an honour for me to address
the nation on the occasion of
the launch of the 2018 Financial
Li teracy Week.

TH E 2018 FIN A N CIA L
LITERA CY WEEK WILL RUN
FROM TODAY SUN DAY 18TH
TO N EXT SUN DAY 25TH
M A RCH , 2018.

The Financial Li teracy Week is
an intensi f ied annual outreach
programme w hich borders on
education and sensi t isat ion of
the publ ic on var ious issues of
interest in the f inancial sector.

A s you may recal l , Zambia
has been commemorating the
Financial Li teracy Week since
2013, alongside the Global M oney
Week organised by the Chi ld
and Youth Finance International
(CYFI).

The outreach programmes w hich
have been l ined-up this year are
designed to meet a key objective
of the National Financial
Inclusion Strategy w hich w as
launched in 2017.

That objective is to faci l i tate
provision of Zambians - both
youths and adul ts - w i th
information, know ledge,
understanding, and ski l ls
for making prudent f inancial
decisions in al l areas of thei r
pr ivate and business endeavours
in order to help them to achieve
posi t ive and sustainable f inancial
outcomes.

FELLOW CITIZEN S

This year ’s theme for the
Financial Li teracy Week is ‘SAVE,
IN VEST, A N D IN SURE, TO LIVE
A BETTER LIFE’.

This theme is anchored on key l i fe
events, w hich requi re f inancial
planning in order to achieve
f inancial f reedom. These key l i fe

2018 Financial Literacy Week Launch Address By
Minister Of Finance, Hon. Margaret Mwanakatwe, M.P.
- 19th March 2018

SPEECHES
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events range from the bir th of
a new chi ld in a fami ly, raising
the fami ly, meeting education
expenses, employment, start ing
a business, home ow nership,
ret i rement as w el l as unexpected
calami t ies; among others.

Theobject iveof the2018 Financial
Li teracy Week is therefore, to
raise publ ic aw areness on how to
save, invest, and insure, in order
to l ive a better l i fe.

The outreach activ i t ies, w hich
I encourage you my fel low
ci t izens to attend at a location
nearest to w here you are, w i l l
help to strengthen the process
of empow er ing ci t izens w i th
know ledge, ski l ls and conf idence
to understand, plan and meet the
f inancial obl igations associated
w i th these key l i fe events.

FELLOW CITIZEN S

A l low me to point out some of the
major achievements the Zambian
Government has attained
tow ards increasing f inancial
inclusion as w el l as enhancing
f inancial l i teracy levels in the
country.

Last year, my M inistry, in
col laboration w i th the World
Bank, launched the N ational
Financial Inclusion Strategy,
w hich runs from 2017 to 2022.

To operational ise the N ational
Financial Inclusion Strategy, w e
have put in motion w ork tow ards
increasing the f inancial inclusion
levels from the 59 percent
recorded in the 2015 FinScope
Survey, to 80 percent by 2022.

This strategy clear ly spel ls out

the country’s vision for f inancial
inclusion through universal
access to a broad range of qual i ty
and affordable f inancial products
and serv ices.

In achieving this vision, i t is
expected that the bankable
populat ion should reap the ful l
benef i ts of f inancial inclusion.
This entai ls access to and usage
of appropr iate savings, credi t,
payment systems, insurance, and
investment services. This in turn
w i l l help to manage r isks, plan
for the future, and achieve thei r
sel f and business development
goals.

You w i l l therefore, agree w i th me
that increased access to and usage
of f inancial products and services

are catalysts for increased levels
of savings, uptake of insurance
and capi tal investment products
and serv ices. This also ul t imately
translates to more Zambians
coming out of the poverty trap.

FELLOW CITIZEN S

Despi te the progress on financial
inclusion levels representing
about 4.8 mi l l ion f inancial ly
included adul ts in Zambia in
2015, a lot more needs to be done
in order to achieve the 80 percent
target by 2022.

I am del ighted to note that there
is teamw ork among the var ious
f inancial sector regulators not
only in the implementation of
N ational Financial Inclusion
Strategy, but also in organising
var ious events to commemorate
the 2018 Financial Li teracy Week.

I recognise the efforts of my
M inistry and the Bankers
A ssociat ion of Zambia in
ensur ing that guidance w as given
to f inancial sector regulators to
l ine-up appropr iate information,
education, and know ledge events
for both youths and adul ts to
ensure lasting outcomes.

I commend the efforts of the
Bank of Zambia, the Pensions
and Insurance A uthor i ty and
the Secur i t ies and Exchange
Commission in designing a
programme of events that w i l l
resul t in sustainable f inancial
inclusion benefi ts.

I also recognise the other
stakeholders w ho have been
involved in the process and
w i l l continue to be involved
such as the Financial Sector

To operational ise
the National
Financial
Inclusion
Strategy, w e have
put in motion
w ork tow ards
increasing the
financial inclusion
levels from the 59
percent recorded
in the 2015
FinScope Survey,
to 80 percent by
2022.
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Deepening Zambia, the Rural
Finance Expansion Programme,
and the German Savings Banks
Foundation for International
Cooperation.

FELLOW CITIZEN S

The synergy demonstrated
amongst the var ious insti tut ions
in organising the events
dur ing the coming w eek is
a clear demonstrat ion of the
commitment tow ards achiev ing
w hat is spel t out in the N ational
Financial Inclusion Strategy in
an inclusive manner.

Our targeted goal is to have a
f inancial ly l i terate populat ion
through the Financial Li teracy
Week and other related activ i t ies
aimed at up-scal ing f inancial
inclusion and l i teracy levels in
Zambia.

The 2018 Financial Li teracy
Week activ i t ies w i l l be
commemorated countryw ide in
al l the ten provinces as a w ay of
demonstrat ing the importance
of having a f inancial ly l i terate
population.

In our quest to leave no one
behind, the commemoration
w i l l traverse f inancial education
stakeholders, f inancial serv ice
providers, ter t iary inst i tut ions
of learning, civ i l society
organisat ions, mobi le serv ice
providers and Government
inst i tutions.

I urge you countrymen, w omen,
and dear youths, to set aside a
few moments of your precious
time and visi t Financial Li teracy
Week activ i ty si tes closest to
your location in order to take

advantage of the know ledge and
ski l ls w hich w i l l be gained to
make posi t ive f inancial decisions
for you and your fami l ies.

FELLOW CITIZEN S

M y earnest appeal to al l
stakeholders in the f inancial
serv ices sector is to partner w i th
the Government by providing
the necessary support to enhance
f inancial education for al l , even
beyond the formal Financial
Li teracy Week, so that ‘N o One is
Left Behind’ .

A s I conclude, I w ish to make
an appeal to my fel low ci t izens,
especial ly those in the f inancial
sector to take time and study the
speech made to par l iament by

his Excel lency The President, M r.
Edgar Chagw a Lungu, on Friday
16th M arch, 2018.

As President Lungu stated, the
application of national values
and principles is not a matter
for Government alone. It is a
responsibi l i ty of every citizen;
corporate or individual.

FELLOW CITIZENS

We need affirmative action in the
financial sector to respond to the
guidance of the President.
Going forward, there is need
for the three financial sector
regulators to commence processes
aimed at developing compell ing
ethical standards and guidel ines
for industry players w ho have
not yet done so, in order to al ign
sector operations w ith values
and principles that are local ly
appl icable and international ly
acceptable.

We need to see the elimination
of col lusion and uncompetitive
behaviour in the financial sector,
especial ly the banking industry.

We need to see greater
transparency and accountabi l i ty
and to leverage on the efficiency
gains of ICT in rol l ing out
financial inclusion products to the
unbanked population. We need a
smart and value-centred financial
sector in order for the people of
Zambia to be served well .

I NOW WISH TO DECLARE THE
2018 FINANCIAL LITERACY
WEEK OFFICIALLY LAUNCHED.
THANK YOU ALL, AND GOD
BLESS.

Our targeted
goal is to have
a financial ly
l i terate population
through the
Financial Li teracy
Week and other
related activi t ies
aimed at up-
scal ing financial
inclusion and
l i teracy levels in
Zambia.
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Let me begin by w elcoming you
al l to the Launch of the 2018
Financial Li teracy Week activ i t ies.
Zambia joins the rest of the global
community in raising financial
aw areness among the diverse
range of stakeholders through the
Financial Li teracy Week, w hich
is commemorated annual ly. This
year ’s commemoration runs from
19th to 25th March under the
theme, Save, Invest, Insure - to
l ive a better l i fe.

The commemoration of the
Zambia Financial Li teracy Week
commenced yesterday w ith a
l ive nationw ide broadcast by the
H onourable M inister of Finance,
M rs M argaret M w anakatw e, M P.
Today marks the commencement
of a w eek of aw areness activ i ties
w hich w i l l take place in al l our
Provincial capi tals and other
distr icts in the country.

The launch of the 2018 Financial
Li teracy Week by theH on M inister
of Finance is a demonstration of
the importance the Government
of the Republ ic of Zambia
attaches to financial l i teracy and
the financial inclusion agenda.

For the second year running,
the Financial Li teracy Week

Commemoration is being driven
by the Bankers A ssociation of
Zambia in col laboration w ith
various stakeholders, including
the Government, the Bank
of Zambia, the Pensions and
InsuranceA uthori ty, theSecuri t ies
and Exchange Commission,
non-bank financial insti tutions,
cooperating partners, N on-
Governmental Organizations and

other publ ic and private sector
players. A s in the past, the 2018
Financial Li teracy Week continues
the tradi tion of extending
participation to a multi -sectoral
audience present here and in al l
theten Provincesof Zambia.A l low
me, therefore, to commend al l the
parties that have contributed and
are contr ibuting to the success of
the 2018 Financial Li teracy Week.

Launch Of The 2018 Financial Literacy Week Activities,
Keynote Address By Dr. Denny H. Kalyalya,
Governor - Bank Of Zambia - 19th March 2018
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Distinguished ladies and
gentlemen, you may w ish to
note that we are joined today by
a w ide range of stakeholders,
including representatives of
Cooperating Partners. This is a
sign of the grow ing commitment
to financial inclusion beyond the
financial sector regulators and
the Government of the Republ ic
of Zambia.

You w i l l also notice that a
signi ficant part of our audience
today is made up of chi ldren and
youth. This isadel iberatestrategy
based on the w el l proven fact
that adul ts w ho are fami l iar w i th
financial products as chi ldren
have higher financial capabi l i t ies,
exhibi t relatively higher saving
capaci ties than their peers and
are able to plan more effectively
for unexpected events. We are
confident that as the young
people w ho are here today take
up financial education, Zambia
w i l l have financial ly responsible
adul ts w ith the capaci ty to
manage their personal and career
related finances in a manner that
w i l l contribute posi tively to their
l ives and to our country.

A s earl ier indicated, the theme for
the 2018 Financial Li teracy Week
is, Save, Invest, Insure - to l ive
a better l i fe. This theme bui lds
on our previous years’ efforts to
educate and increase aw areness
among chi ldren, youth, and
adul ts on the benefi ts of f inancial
planning for the betterment
of indiv idual w el l -being. This
year, the activ i ties w i l l focus on
increasing publ ic know ledge
on the avai labi l i ty of financial
services and products from
the banking, insurance, capi tal
markets and pension sectors that

w i l l al low them to save, invest and
insure. The activ i t ies w i l l further
help members of the publ ic to
assess and select appropriate
products for one’s speci f ic needs
and circumstances.

In l ine w ith this year ’s theme,
w e do real ise that in many
instances, people fai l to plan, or
are inadequately prepared for key
l i fe events, thus causing pressure
or stress on household f inances
and leading to poor choices of
f inancial services to cope w ith
these events.

The aim of the 2018 Financial
Li teracy Week is to strengthen
aw areness of key l i fe events and
equip ci tizens w ith know ledge,
understanding, ski l ls and
confidence to meet the financial

obl igations associated w ith these
key l i fe events.

A s the w el l -establ ished
observation goes, know ledge
and avai labi l i ty of the right
information are necessary
precondi tions to true
empow erment. This is in l ine w ith
the old adage that “ know ledge
is pow er” . Know ledge is a key
factor that empow ers people
to achieve great resul ts. In the
context of the 2018 Financial
Li teracy Week, know ledge about
saving, investing and insurance
i f w el l assimi lated should enable
people to make sound financial
decisions, leading to better l i fe
outcomes. Saving and investing
leads to prosperi ty and personal
f inancial stabi l i ty in future and
insurance helps to shield against
unexpected shocks.

Distinguished Ladies and
Gentlemen, you may recal l that
the M inister of Finance launched
the National Financial Inclusion
Strategy (N FIS) in N ovember
2017. The Strategy provides a
roadmap that carr ies on from
preceding strategies aimed
at accelerating the process of
f inancial inclusion in the country
through a ser ies of speci f ic actions
for a w ide range of stakeholders.
These actions include, expanding
the spread and accessibi l i ty of
del ivery channels for f inancial
services, promoting diverse and
customer centr ic products and
improving consumer protection
and capabi l i ty.

The Financial Li teracy Week is
therefore an important element
for increased national f inancial
inclusion. We, as financial sector
regulators, and our partners are

The aim of the
2018 Financial
Li teracy Week
is to strengthen
aw areness of key
l i fe events and
equip ci tizens
w ith know ledge,
understanding,
ski l ls and
confidence to
meet the financial
obl igations
associated w ith
these key l i fe
events.
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cognisant of the l inkage betw een
financial strength and prosperi ty
at the indiv idual level and
that of general prosperi ty and
financial strength at the national
level . Sustainable w ealth of a
nation starts w ith and thrives
on the existence of a cri t ical
mass of financial ly empow ered
indiv iduals. This is w hat w e are
str iv ing to achieve, in the medium
to long term through initiatives
such as the Financial Li teracy
Week.

A s the appointed Champion of the
Financial Li teracy Ini tiatives for
Zambia, I am grati f ied to note that
from the fi rst f inancial l i teracy
w eek in 2013, continued progress
has been recorded in terms of
the number of participants in the
annual commemoration activ i t ies
as w el l as the areas of the country
being covered. For the past three
years, al l the ten Provinces in
Zambia are being reached by
this ini t iative, from only tw o
provinces w hen w e started six
years ago. I am confident that
w i th the continued involvement
and commitment of al l the key
stakeholders, w e w i l l continue to
record progress and extend our
l i teracy ini t iative to areas further
beyond provincial capi tals. I am
informed that some Distr icts
beyond the Provincial capi tals are
already being reached, but our
aim is to reach al l the Distr icts
in Zambia in the shortest time
possible. We also aspire to
extend the activi t ies beyond one
w eek and undertake regular
engagements w ith the publ ic
throughout the year.

This week, publ ic exhibitions w i l l
be set up by various financial
sector players show casing their

various products and services.
We have several insti tutions
exhibi ting their products here
today w hi le the main exhibi tion
for Lusaka w i l l take place from
M arch 24th to 25th, at the M anda
H i l l Shopping M al l . Simi lar
exhibi tions w i l l be held in other
provincesand I urgeyou al l to take
time to visi t these exhibi tions and
take advantage of the know ledge
and ski l ls to be gained in order
for you to make posi tive f inancial
decisions for yoursel f and your
loved ones.

Distinguished Ladies and
Gentlemen, the desire to enhance
financial l i teracy and inclusion
is not just local ised to Zambia.
This objective exists for many
countries across the globe. This
is w hy the Financial Li teracy
Week has attained the status of
being a global event. It should be
noted that the efforts by Zambia
to enhance financial l i teracy and
inclusion have been recognised
global ly through, amongst other
things, the receipt of global
aw ards.

In 2013, Zambia received
the runners-up trophy in the
Chi ld Youth and Financial
International (CYFI) Global
M oney Week Regional Aw ard
category at the Istanbul , Turkey
Summit. In 2014, Zambia got the
highest CYFI Country aw ard,
the Global M oney Week Aw ard
that is competed for by over 107
countr ies at the Uni ted N ations
H eadquarters in N ew York.
Zambia w as also recognised
at the CYFI aw ards held in
London, Uni ted Kingdom in
2015. In 2016, at the CYFI annual
meeting in Stockholm, Sw eden,
Zambia received an International

Recogni t ion Aw ard. In 2017,
Zambia received an aw ard at
the CYFI annual meeting in
A msterdam, N ether lands.

Whi le the aw ards are, no doubt,
an encouragement for us to
be relentless in our effor ts,
our overarching object ive is,
to increase f inancial inclusion
and economic w el lbeing of the
Zambian people. This is w hy the
Government of the Republ ic of
Zambia, through the N ational
Financial Inclusion Strategy,
has set a target of increasing the
f inancial inclusion measure from
59 percent in 2015 to 80 percent
by 2022.

Ladies and gentlemen, al low
me to acknow ledge the speci f ic
par tners that are providing
invaluable contr ibution to the
Financial Li teracy Week. The
national organising team has
received support f rom the
Zambian Government at var ious
levels, the German Savings Banks
Foundation for International
Cooperation (SBFIC) and the
UK supported Financial Sector
Deepening Zambia (FSDZ). I
w ould therefore l ike to thank
them and you al l and urge
them and you too to continue
support ing our effor ts tow ards
the national f inancial inclusion
goal of achiev ing universal access
and usage of a broad range of
qual i ty and affordable f inancial
serv ices for al l .

I t is now my honour and
pr iv i lege to declare the 2018
Financial Li teracy Week activ i t ies
launched!

Thank you for your attention and
God bless you al l .
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On behal f of the Secur i t i es and
Exchange Commission, i t gi ves
me great pleasure to join you
in commemorat i ng the 2018
Financial L i teracy Week, w hich
w e are celebrat i ng for the 6th
t ime thi s year, under the theme
‘Save, Invest , Insure – To Live A
Bet ter L i fe’ . Indeed , w e cannot
ignore the great st r i des that
have been made in pushing
our f i nancial educat ion agenda
forw ard, al l to w hich i s ow ed
to publ i c and pr i vate sector
ini t i at i ves through col l ect i ve
effor ts. Wi th the adopt ion of the
N at ional Financial Inclusion
Strategy, I am conf ident that w e
are headed to even achiev ing
more in terms of hav ing a
f inancial l y i ncluded and l i terate
Zambia.

A mong the many lessons w e
learn in l i fe, most of you may
agree that l essons on f inancial
mat ters are of great impor tance
and very prof i table to us in a
w ay that they help us to become
f inancial l y astute and thereby
giv ing us an oppor tuni ty
to becoming f inancial l y
i ndependent . Fur ther, thi syears’
theme gives me grat i f i cat i on

know ing that i t bu i l ds on from
last year ’s theme ‘Know and
Plan Your Finances To Live A
Bet ter L i fe’ as i t i s i nclusi ve and
cuts across the f i nancial sector
as a w hole.

In l i ne w i th the theme for thi s
year ’s Financial L i teracy Week,
i t i s imperat i ve that w e take
thi s oppor tuni ty to inst i l l the

necessary know ledge on key
f i nancial concepts on sav ing,
i nvest i ng and insurance.
Therefore, as f inancial
sector exper ts, w e have the
responsibi l i ty to d i sseminate
or rather empow er fel l ow
ci t i zens: Chi l dren; Youths; and
A dul ts w i th informat ion on
the impor tance and benef i ts
associated w i th sav ings,

Remarks By Mrs. Diana Sichone On Behalf
Of Mr Phillip K Chitalu At The Launch Of The
2018 Financial Literacy Week Held At Mulungushi
International Conference Centre On 19th March 2018
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i nvestments and insurance.
To a large extent , the lack
of know ledge on f inancial
products and serv i ces has
contr i buted to the low uptake
and usage among our ci t i zens. I
am opt imist i c that through such
aw areness and sensi t i zat i on
campaigns, w e w i l l see an
improvement in the levels of
par t i ci pat i on.

A s a regulator for the Capi tal
M arkets, i t i s our mandate to
develop the capi tal markets
and f inancial educat ion
remains cr i t i cal i n achiev ing the
desi red grow th in our sector.
A s a Commission, w e remain
commi t ted in under tak ing
f i nancial educat ion ini t i at i ves.
A mong the var ious act i v i t i es
that w e have under taken, you
may recol l ect that i n 2015,
w e launched the Col lect i ve
Investment Schemes Chal l enge
(now the Capi tal M arkets
School Chal l enge) in Lusaka,
an interact i ve educat ional
i ni t i at i ve aimed at enhancing
the cul ture of sav ing and
invest i ng among our young
learners. The capi tal markets
schools chal l enge has proven to
be a usefu l tool i n empow er ing
our younger generat i on w i th
requisi te know l edge about
cap i tal markets and sk i l l s
set necessary for i nvest i ng.
Fur ther, students have learnt
to appreciate var ious f i nancial
planning pr inciples as w el l
as the inter l i nkages that exi st
w i thin the broader f i nancial
i ndust ry. To share more on
the chal l enge, through thei r
i nvestment clubs and under the
mentorship of a SEC l i censed
fund manager or stockbroker,
par t i ci pat i ng schools are

requi red to make investment
deci sions w i th the object i ve of
prov id ing a real -l i fe exper ience
of t rad ing in equi t i es on the
Lusaka Secur i t i es Exchange.

The pr imary ru le of the
chal l enge is for pupi l s to grow
an ini t i al v i r tual amount of
K20,000.00. The pupi l s are
requi red to v i r tual l y i nvest i t i n
var ious stocks on the LuSE using
real l i fe pr i ces and informat ion
to make thei r investment
deci si ons. The students’
por t fol i o investments t rack real
l i fe share pr i ce movements. The
school that bui l ds the largest
por t fol i o, through pr i ce gains,
w ins the grand pr i ze. The
pr i zes for the w inner i s 100%
of thei r f i nal por t fol i o si ze w i th
the runners up and thi rd p lace
schools being aw arded 50% and
25% of thei r f i nal por t fol i o si ze
respect i vel y. The funds are then
to be invested in real l i fe on the
stock market for a st i pu lated
per i od of t ime before they can
be redeemed by the schools. The
chal l enge runs for a per iod of 12
w eeks. Last year, the w inning
school , L i kasa day secondary
school had bui l t i ts por t fol i o
to an impressi ve k21,721.73
show ing a grow th rate of 8.6%
w hi le M ukamambo secondary
school w ere runners up w i th a
por t fol i o si ze of k21, 074.88 at
a grow th rate of 5.4% and thi rd
in place Chongw e secondary
school w i th a por t fol i o si ze
amount ing to k20,882.62 w hich
t ranslated to a grow th of 4.4%.

Over the years, w e have
rei terated our desi re to rol l -
out the chal l enge to other
prov inces outside Lusaka. I
am glad to ment ion at thi s

juncture that , as a commission
w e have embarked on a phased
rol l -out of the chal l enge to
other prov inces and you may
be interested to note that ,
alongside the commemorat ion
of the 2018 f inancial l i teracy
w eek, w e shal l be launching the
2018 capi tal markets schools
chal l enge in the Copperbel t
prov ince scheduled to take
place on the 23rd march 2018.
We ant i cipate par t i ci pat i on by
50 schools in the chal l enge.

M ay I al so make ment ion that
through col l aborat i ve effor ts
w i th our peer regulators,
namely ; the bank of Zambia;
and the pensions and
insurance author i t i es includ ing
var ious f i nancial educat ion
stakeholders; f i nancial serv i ce
prov iders, government agencies;
ci v i l society et cetera, w e have
al so commi t ted resources to
under take aw areness and
sensi t i zat i on act i v i t i es for the
f i nancial l i teracy w eek in the
Copperbel t prov ince.

Final l y, I am aw are that there are
var ious educat ional act i v i t i es
l i ned up for the w eek across the
country, among others; rad io
and telev i sion programmes;
exhibi t i ons by f i nancial serv i ce
prov iders; market act i v i t i es;
schools engagements. M ay I
simply urge those of us w i th
the requisi te know ledge on
f inancial mat ters – as guided
by the theme, to interact and
impar t know ledge w i th ci t i zens
f rom al l w alks of l i fe.

I w ish you al l a successfu l
f i nancial l i teracy w eek.

TH A N K YOU.
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One of the most important and
profitable lessonsyou can learn in life
is how to achieve financial security
and this starts with financial literacy.
Unfortunately, only a few Zambians
havehad theopportunity to learn the
basicsabout money in school,at work,
or at home. Wethereforeneed to have
more individuals and institutions to
champion financial literacy.

Coming from the pensions and
insurance industry, the need for
financial literacy is even greater as
most people remain unaware about
how this industry can help them in
financial planning and management.
I would therefore like to challenge all
players in thepensionsand insurance
industry to increase their efforts in
financial education. There is need to
ensure that people understand how
best they can manage the risks they
face on a day to day basis by using
financial products such as insurance.
It is also important that people begin
to actively plan for retirement while
they are still in gainful employment
or businessas thecasewould be.

As an Authority, we have been
increasing our efforts in consumer
education and have an elaborate
consumer education plan for the
whole year. During the financial
literacy week this year, we led
activities in two provinces and
covered 11 districts. We have more
consumer education activities to be
implemented in 2018 in other partsof
thecountry. Our aim is to reach out to
all Zambians.

Industry has also been making
significant effortswith initiativessuch
as the insurance week and the social
security’s week, which was launched
last year. However, we should not
wait for these events to conduct
financial education. Awareness
should form part of thecoreactivities
for financial institutions. Financial
education is beneficial to both the
public and financial institutions as
informed citizens are more likely to
take up financial services as opposed
to uninformed citizens.

Allow me to also implore the media
to come up with more content on
basic information about saving,
investing and insurance. Many of

these important, but untold stories
are as profoundly simple as being
able to send a daughter to college
through an insurance policy, buying
or building a house through a
mortgage and protecting it through
an insurance policy, managing
medical bills or recovering from a
financial loss through insurance.
This basic information can change
people’s lives.

We need to work together to raise
financial literacy levels through a
long-term, national public awareness
campaign. Let us continue working
together to makesureevery Zambian
gets adequate information about
saving, investing and insuring.

Remarks By Mr. Martin Libinga, Registrar - Pensions
and Insurance Authority At The Launch Of The
2018 Financial Literacy Week Held At Mulungushi
International Conference Centre On 19th March 2018

SPEECHES



REPORT ON THE 2018 FINANCIAL LITERACY WEEK44

Bankers Association of Zambia
2nd Floor, Mukuba Pension
House
Dedan Kimathi Road
Tel: +260 211 234208, 234255
Lusaka, Zambia
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Programme
Ministry of Finance
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www.pia.org.zm

Financial Sector Deepening
Zambia
No. 53 Leopards Hill Road
Tel: +260 211 848 065/6
Lusaka, Zambia
www.fsdzambia.org

Securities & Exchange
Commission
Plot # 3827 Parliament Road,
Olympia
P. O. Box 35165 Lusaka
Tel: +260 211 222368 / 227012
Fax:+260 211 225443
Lusaka, Zambia

CONTACT DETAILS OF THEORGANISING COMMITTEE


